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Holding a press conference in Algeria with 

IncubMe spokespersons, broadcast live for 

the concerned countries on owned media, 

and the opportunity offered for foreign 

media to participate in the launch and ask 

their questions (written). Thus, the launch 

will be happen simultaneously in all the 

countries concerned.

The program partners  wil l  be  

ment ioned dur ing the press  

conference,  both  dur ing the 

speeches o f  IncubMe and through 

brand ing.

Involvement of  var ious 

i n f luencers (detai ls on 

deployment 

recommendat ion)  to 

support  the 

announcement of  the 

event,  which wi l l  be 

re layed on thei r  socia l  

networks,  in as many 

of  the concerned 27 

countr ies as possib le .

L a u n ch ing  t h e  co mmu n i ca t i on  

ca mp a i g n  o n  o wn e d  me d i a  a n d  

G o o g le .  I t  w i l l  s t a r t  

s i mu l t a n eous l y  w i t h  t h e  p r e ss  

co n f e r ence  a n d  a p p r o x ima t e l y  1 0  

d a ys  b e f o re  t h e  o p e n ing  o f  

r e g i s t r a t i ons .

The  p rogram par tners  wi l l  be  

v i s i b l e  th roughout the  d i g i ta l  

campa ign .
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T h e  p r e ss  r e l ease  wi l l  g i ve  t h e  G o  

f o r  t h e  se l e c t i on  p h a se ,  i n v i t i ng  t h e  

A f r i can  p r e ss  t o  r e l ay  t h e  l a u nch  o f  

t h e  ca l l  f o r  a p p l i ca t i ons .

The program par tne rs  wi l l  be  

ment i oned  i n  the  p ress  re l ease .

Dur i ng  th i s  phase ,  

i n f l uence  wi l l  be  

essent i a l  to  suppor t  

the  ca l l  fo r  

app l i ca t i ons .  Through 

the i r  soc i a l  ne tworks ,  

they  wi l l  d i ssemina te  

the  reg i s t ra t ion  l i nk  to  

reach  as  many 

po ten t i a l  par t i c i pan ts  

as poss ib l e .

Setting up a cal l  to action for the 

registration with a redirect l ink to the 

registration platform. This cal l  for 

appl ications wi l l  be communicated on 

al l  owned media. During this phase, 

the registration platform wi l l  be 

central since is i t through i t that 

candidates can participate.

The  p rogram par tners  wi l l  be  

v i s i b l e  th roughout the  se lec t i on  

campaign .
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Organizat ion of  a press point  on the 

sidel ines of  the event to answer 

quest ions f rom journal ists.  IncubMe

wi l l  be the of f i c ia l  spokesperson.

W e wi l l  a l so  i nv i te  the  au thor i t i es ,  i n  

par t i cu l a r  the  Min i s te r  o f  Sta r tups .

Oppor tuni ty o f fered fo r  the  par tners  to  

express  themse lves on  the  p ro jec t .  

They wi l l  be  ab le to  h i ghl ight  ce r ta in 

themes such  as  the  impor tance o f  

s ta r tups  i n  the  Af r i can economy and  

i nnovat ions  i n  the i r  sec tor  o f  ac t i v i ty .

Program partners are vis ible 

through interviews.

Sol ici tation of an 

influencer to cover the 

event. This coverage 

wil l  be done through 

short and quick 

interviews with 

partners, guests, 

coaches and mentors.

Program partners are 

vis ib le dur ing 

in terviews.

I n  o r d e r  t o  ma ke  t h e  e ve n t  

b i g g e r  a n d  mo r e  a l i ve ,  we  wi l l  

ca p i t a l i ze  o n  o wn e d  me d i a  b y  

sh o wi n g  t h e  p r e p a r a t i o n s  a n d  

b a cks t a g e  o f  t h e  e ve n t ,  

t h r o u g h  l i ve s  a n d  s t o r i e s .

Adding to that ,  and pr ior  to the 

event,  sol ic i tation of  some of  the 20 

selected at tendees to l i ve tweet 

dur ing the event.
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Giv ing  the  p ress  o f  each  

count ry  the  oppor tun i ty  to  

h i gh l i gh t  the  par t i c i pa t i on  

of  i t s  na t i ona l s  to  p romote  

the i r  i deas ,  career  pa ths .

I n t e r v i ews  wi t h  p r o je c t  

h o l d er s  ca n  b e  o r g a n i zed .

Sol icit the 

partners of 

IncubMe and 

other incubators 

of the concerned 

countries to 

share content 

related to 

participants.

Work in 

collaboration with 

the members of 

the jury in order 

to demonstrate 

their notoriety.

Promote the show through our 

owned media and Google.

They will also be used to 

rebroadcast episodes of the 

show on the Youtube channel.

W e can a l so  show 

beh ind  the  scenes o f  

the  show on  our  owned 

med ia .

I n  o r d e r  t o  a l l e v i a t e  t h e  

p o ss i b l e  p r o b l e m o f  p a i d  

b r o a d ca s t i n g  o n  t h e  

ch a n n e l s  o f  t h e  co u n t r i e s  

co n ce r n e d  b y  t h e  

i n cu b a t i o n  p r o g r a m,  t h e  

v i s i b i l i t y  o f  t h e  sp o n so r s  

wi l l  b e  t h r o u g h  t h e  v i s i t s  

o f  i n cu b a t e s  t o  t h e  

co r p o r a t e  sp o n so r s .

Announce and promote  

the  TV show th rough 

u rban  pos te r  bo th  i n  

A lger i a  and  i n  the  

coun t r i es  concerned .
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Concrete ly,  the par tner  companies wi l l :

1.Def ine the i r  goals  and needs (product ion 

opt imizat ion,  cost  reduct ion,  development  

of  corporate cu l ture,  e tc . ) .

2 . Involve star tups at the edge of

technology, careful ly selec ted and t ransmi t

spec if ic issues in order that they develop

spec if ic projec ts for the company and offer

re levant so lut ions.

3 .Ga in v is ib i l i t y as a respons ib le c i t i zen

corporate , inv olv ed in encourag ing young

en t repreneurs .
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Jus t l i k e p rod uc t s , s o lu t io n s ar e o f t en

impor t ed f rom abroad .

T h is phen o me no n is tak in g p lac e a t t h e

expa nse o f exc ep t ion a l A f r i ca n

dev e lo pers . C le ar l y, t h e lack o f

confidence i n t he you ng A f r i can t a le n t i s

t he ma in cause .

I n o rde r t o d e mo ns t r a te the capa c i t i es o f

youn g en t r epr ene urs , t h i s p ro gra m is

base d on an a ppr oac h in l i ne w i t h t he

po l i c y led b y the A l ger ian and Af r i ca n

au t h or i t i es t o pr o mo te you th

en t rep reneursh ip on the con t inen t
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This continental incubation project, held in 

Algeria, will contribute to:

1. The influence of Algeria on the continent.

2. The positioning of Algeria as an African hub 

for technologies and innovation.

3. Promotion of the Algerian destination for 

investment, research and development.

4. Improving the image of Algeria and its 

assertion as an open, modern country 

decidedly turned towards the future.
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+ 213 23 22 81 76  / +  213 552 33 73 8 8

c o m m u n i c a t i o n @ i n c u b m e . c o m  

fa ceb o o k . co m/I n cu b MeDz /  

l inkedin .c o m /c o m p a n y/in c u b m e/

mailto:communication@incubme.com
https://www.facebook.com/IncubMeDz/
https://www.linkedin.com/company/incubme/

